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AWARD ENTRY FORM
Only use this entry form to submit and avoid adding in your company branding etc in this form. All sections of this entry form must be filled.


	Company name to be used for all marketing collaterals (website, edm, magazine)
	Please take note that we will omit “Inc, Corporation, Pte. Ltd , Sdn. Bhd and symbols” in order to follow our editorial style and design guidelines in all marketing collaterals.

	Company name to be printed on the trophy should you win
	We will retain the “Inc, Corporation, Pte. Ltd , Sdn. Bhd and symbols” for the trophy text should you win.

	Country
	 Singapore 

	Category 
	

	Company description in 300 words
	COMPULSORY FIELD
WORD LIMIT: 300




GUIDELINES 
1. Please take note that we will omit “Inc, Corporation, Pte. Ltd , Sdn. Bhd and symbols” in order to follow our editorial style and design guidelines in all marketing collaterals.
a. E.g. If “ABC Pte Ltd” is written above, we will use “ABC” across all marketing collaterals
2. We will retain the “Inc, Corporation, Pte. Ltd , Sdn. Bhd and symbols” for the trophy text should you win.
a. E.g. If “ABC Pte Ltd” is written above, we will use “ABC Pte Ltd” to be printed on the trophy should ABC be a winner
3. It is the responsibility of the entrant to ensure that all information provided in this entry form is true and correct. No changes, including the company name that is to be used for marketing collaterals and the trophy, will be accepted by the organiser once the entry form has been submitted.
4. Your company description may be used in the special edition HR Vendors of the Year 2020 magazine should your nomination be shortlisted. This description will be carried in the magazine and will be edited for brevity (if required) and our house style guide. 
5. No entry submissions will be accepted without the mandatory company description field above. 
6. Please do not include your appendices as part of your core entry form. This entry form should be completed in the four sections as indicated below. 

7. Please refer to the HR Vendors of the Year 2019 entry guidelines document for entry criteria and other category specific requirements. 
8. Remember to upload your supporting documents and images, if any, on the online submission page at 10 MB each for five supporting documents only. 
9. Any specific information or content intended for judging purposes only must be clearly indicated in red text. Any text highlighted in red will not be used for any other purpose and will not be disseminated beyond the judging panel in any way.  
10. Please use only 10-point font size, Arial. The overall entry form is strictly limited to 2000 words only. 

SUBMISSION
1. Once you have filled this form and prepared any supporting documents if any, please submit online or reach out to our Project Managers below.    
2. For assistance on submission, please contact either of our Project Managers: 
a. Ryan Ciceron at ryanc@humanresourcesonline.net or 
b. Seraphine Neoh at seraphinen@humanresourcesonline.net. 


ENTRY SUBMISSION DEADLINE: 21 AUGUST 2020

	
Section 1: Performance

This section is for you to provide an overview, background, vision and objective(s) of your company and its performance. 

Here are some prompts to help you get started:

· Provide a brief background about your company and what are your vision and goals. 
· Outline the commercial performance of your company- what makes this significant and unique?
· List your clientele and partnerships- Why did they choose to re-engage/engage you? How has this collaboration/partnership transformed your business front for both parties? 
· How are you disrupting the HR industry with your services/products?
· Please provide a direct competitor SWOT analysis. How is your company unique or different?
· [bookmark: OLE_LINK27][bookmark: OLE_LINK28]Amidst the global COVID-19 pandemic and economy recession, how has your company faired in performance? What were some benchmarks you used to assess your performance?
· Please include some testimonials from peers/senior management/clients. 


Please be reminded that the limit for your overall entry form is restricted to 2000 words only. Judges can mark you down for exceeding word limit. 
All images, photos, charts, graphs, diagrams, etc can be inserted into this section.






	
Section 2: People and strategy

This section is for you to describe how you have succeeded in managing your key resource, people, and what makes this significant and unique? Please include information demonstrating how your strategy was devised. 

Here are some prompts to help you get started:

· Describe how you have succeeded in managing your key resource, and what makes this significant and unique? 
· How did you maintain continued support from key stakeholders? 
· How has your management team driven the overall business strategy?
· What is your management’s business direction?  Any thought leadership?
· Please include key hires, staff turnover, retention, staff satisfaction, training and development programmes etc 
· Refer to the entry guidelines for the specific category requirement breakdown. 
· How was your strategy communicated to all stakeholders?
· How did you keep your plans on track – on time and under budget?
· How did you maintain continued support from key stakeholders?
· What were some challenges you encountered when designing an effective strategy and how did you solve them?
· What elements of the plan were easier or more difficult than you thought at first?
· Amidst the global COVID-19 pandemic and economy recession, how has your company faired in performance? What were some benchmarks you used to assess your performance?
· Please include some testimonials from peers/senior management/clients. 


Please be reminded that the limit for your overall entry form is restricted to 2000 words only. Judges can mark you down for exceeding word limit. 
All images, photos, charts, graphs, diagrams, etc can be inserted into this section.










	
Section 3: Product/service

This section is for you to outline how your strategy added tangible benefits to your organisation. Detail how you have developed your product and services offering and what makes it significant and unique?


Here are some prompts to help you get started:

· What business problem did you want to solve with your plan?
· What were the primary and secondary results of your product/service?
· What business/commercial benefits did your product/service deliver?
· How did you market your product/service to your target audience? How did you track the effectiveness of your product/service?
· Detail how you have developed your product and service offering. What makes this significant and unique? 
· Include key market-leading campaigns, recognition and awards won.
· What is your USP and which market does this cater to specifically? What are its implications on your clients? 
· What were the unintended positive and negative consequences of your product/service?
· What was the feedback from stakeholders (employees, line management, top management) post implementation of your produc/service?
· Evidence of success: How has the idea/strategy strengthened the organisation? Please use metrics, anecdotes and case studies. 
· Amidst the global COVID-19 pandemic and economy recession, how have you altered your product or service to meet the current needs and demands of the market?  How did you still engage with your clients during this downtime? What are some new products or solutions you came up with in the backdrop of COVID-19?
· Judges will consider feedback from stakeholders. 


Please be reminded that the limit for your overall entry form is restricted to 2000 words only. Judges can mark you down for exceeding word limit. 
All images, photos, charts, graphs, diagrams, etc can be inserted into this section.









	
Section 4: Perspective

This section is for you to set out for the judges how you intend to build on the benefits your organisation gained after implementation of your strategy. 

Here are some prompts to help you get started:

· Explain how you have been communicating your company’s perspectives and points of view – what makes this significant and unique? 
· Include industry contribution and thought leadership if any. 
· Explain in greater detail about the impact of your contributions and collaborations on the HR industry/your target clients. 
· How does your service/product align with your client’s business alignment and help to build organisational capability? 
· How do you intend to build on your efforts in the future? Or what other objectives do you plan to pursue next?
· How has the successful implementation of your strategy affected the strategic planning process of other areas of your organisation? 
· What has the implementation of your strategic plan taught you about what else is achievable?
· What else can be done differently to further improve? 
· What are some other support areas the implementation could benefit from in the future? 
· What are some room for areas of improvement? 
· Please list any new product, media coverage and thought leadership in this section to differentiate this section from section 3. 
· Amidst the global COVID-19 pandemic and economy recession, how are you looking to innovate your business for the future? What were some key learning points you would like to continue to work on in the future?

Please be reminded that the limit for your overall entry form is restricted to 2000 words only. Judges can mark you down for exceeding word limit. 
All images, photos, charts, graphs, diagrams, etc can be inserted into this section.
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